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			Run3TV model illustrates how broadcast advertising revenue
from over-the-air households can jump as much as 43% per year by 2029
with better data, better connections to viewers

LAS VEGAS, April 1, 2025 – As thousands of broadcasters look ahead to the future next week at the annual NAB Show, a tremendous opportunity awaits with the Run3TV Application Platform for NEXTGEN TV.  The new platform – already deployed by more than 180 stations – promises to significantly expand the revenue potential for local broadcasters, adding more viewing time, more engagement, more targeted advertising, and more revenue to the bottom line.
 
Run3TV’s HTML5 Application Platform for NEXTGEN TV dramatically increases the profitability potential for local stations from broadcast TV households. As the transition to NEXTGEN TV accelerates, the number of households with full ATSC 3.0 capabilities —including dynamic ad insertion, big data integration, cross-platform advertising, attribution, and performance marketing — is expected to grow substantially. By 2029, Run3TVs’s model illustrates how revenue expansion can be as much as a 43% increase in annual advertising revenue from over-the-air households for local stations operating with the Run3TV platform for their ATSC 3.0 transmissions.
 
Run3TV’s HTML5 Application Platform for NEXTGEN TV is at the center of this transformation, enabling local broadcasters to tap into advanced advertising models, deliver a significantly improved user experience, and unlock new revenue streams through data-driven ad sales and enhanced audience insights.
 
“Run3TV is the economic engine behind Smart Broadcasting,” said Michael Collette, CEO of Run3TV. “It allows broadcasters to match viewing habits with consumer interests, deliver more relevant content, and keep audiences engaged for longer periods. With ATSC 3.0, broadcasters gain access to detailed viewer data and advanced ad tech tools once exclusive to digital platforms. This is a game-changer for local stations, and our early adopters are already seeing meaningful uplift.  We expect revenue growth of 43% as adoption scales to millions more households over the next four years.”
 
NEXTGEN TV is the upgrade to broadcast television that is now available to the vast majority of American viewers, with 76% of households covered by broadcasts in 78 TV markets.  More than 14 million NEXTGEN TV receivers have been sold, with more sold each day.  Featuring enhanced picture and sound, NEXTGEN TV also delivers far more choices to viewers with internet-delivered content and new features.
 
“Simply put, the Run3TV Application Platform gives viewers a reason to spend more time with local channels, taking advantage of new features, the ability to re-start programs, and serve up advanced video-on-demand segments from local stations.  Already in more than 180 stations who have launched Run3TV on NEXTGEN TV, we’ve seen a remarkable lift in viewing time and engagement.  That will translate into a whole new revenue stream for stations, which is why we are so excited to share our results so far with public and commercial broadcasters,” said Michael Collette, Run3TV CEO.
 
Demonstrations of Run3TV services already available to viewers will take place at a kiosk in the ATSC booth (West Hall 3056) for the duration of the NAB Show, which opens this Sunday and runs for four days.  A host of collaborators will be showcased by Run3TV, including projects  with NBCUniversal, GameLoop, Happiest Minds, Oxagile, and PBS Nebraska.   Velope will bow their new ‘Starter App,” with free and low cost options for broadcasters looking for an economical entry point.   Demos and briefings about Run3TV’s plans for Dynamic Ad Insertion, its technology roadmap, and revenue opportunities are available on a reservation basis, through James Southern (james.southern@run3tv.com)
 
Run3TV CEO Michael Collette speaks Friday, April 4 as part of the Public Media Venture Group’s TechConnect ’25 event, on the eve of the NAB Show’s opening.  Collete will address 100 public media executives meeting to discuss new technologies such as the transformational possibilities with next-generation broadcasting, and how Run3TV could enhance contributions by viewers and sponsors.
 
Run3TV Chief Technology Officer Tom Weiss is a panelist Tuesday, April 8 at an NAB Show session on “Agentic Conversational AI – Transforming Engagement in Media & Entertainment” that will cover how artificial intelligence is evolving beyond simple chatbots into systems that can make decisions and how those new systems will redefine content discovery and audience experiences.
# # #
 
About Run3TV:  Run3TV is a state-of-the-art broadcast application framework that is transforming the television industry.  Developed by broadcast business group Pearl TV and the Pearl Network consortium, Run3TV was spun out as an independent entity in June 2024.  By merging over-the-air and over-the-top capabilities for broadcasters, the platform enables applications that enhance viewer engagement and provide advanced data analytics for broadcasters. Run3TV’s investor group include prominent industry leaders Graham Media (NYSE: GHC), Gray Media (NYSE: GTN), Sinclair Broadcast Group (NASDAQ: SBGI), Hearst Television, TEGNA Inc. (NYSE: TGNA), and The E.W. Scripps Company (NASDAQ: SSP).  This collective investment underscores a shared commitment to elevating the television viewing experience for millions of viewers, nationwide. 
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