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The mobile and digital world  
we live in has changed the way 
we connect, communicate, shop 
and even pay. Not only have 
our processes changed, but our 
mindset as well. Payments have 
become the last critical part of 
the customer journey and we 
are asking for more out of our 
payments tools with respect 
to helping us budget, tracking 
our finances, avoiding fees and 
making our lives simpler and 
more convenient. 

Open loop prepaid products have become a part of 
the mainstream economy in the U.S. and around the 
world as a tool that meets changing consumer needs. 
Canadians are migrating to open loop prepaid cards as 
they offer consumers a set spending limit so they can 
stick to a budget, as well as access to online tracking 
tools and text alerts to help them monitor spending. 
In addition, they are a non-credit product, so they 
relieve consumers of the risk of accruing interest, NSF 
fees and overdraft fees, along with not requiring them 
to establish a bank account.

Introduction
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Open loop prepaid cards look and function like 
traditional credit and debit cards and can be used 
anywhere the card network (American Express, 
MasterCard and Visa) is accepted, including online and 
around the world. However, they do have a significant 
difference to credit and debit cards: they access a 
set amount of funds that have been pre-loaded for a 
consumer by a consumer, business or government. 

Open loop prepaid cards are the fastest growing form 
of electronic payment in the U.S., reaching USD $200 
billion in merchant spending in 2014. Canada’s market 
is expected to follow this growth trend as Canadians 
look for secure and convenient ways to manage 
their finances, budget and reduce debt. According to 
MasterCard Canada, the industry is expected to reach 
CDN $4.9 billion in merchant spend in Canada in 2015. 

Due to the growing popularity of open loop prepaid 
cards in Canada, the Canadian Prepaid Providers 
Organization (CPPO) commissioned a survey conducted 
by Leger Research to examine the attitudes, behaviours 
and consumer trends, with respect to payments and 
what new tools consumers are considering to help 
them solve their payments challenges. Entitled “How 
Canadians Pay Today,” the survey of 1,003 Canadian 

consumers was conducted May 6th – 15th, 2015 via the 
Leger Research online panel, LegerWeb. The survey 
revealed that many Canadian consumers have faced 
challenges with the current ways they are using their 
bank accounts, debit cards and credit cards to manage 
their finances, budget and pay for goods. 

These survey findings reinforce that there is a 
place for open loop prepaid cards in Canada in 
addition to other payment offerings and they 
may help solve many of the financial challenges 
consumers are facing.

Open loop prepaid cards are the fastest growing form  
of electronic payment in the U.S., reaching USD $200B in 
merchant spending in 2014.
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74 %
3/4 of Canadians prefer  
plastic to cash

Canadians 
are moving away 
from cash

Despite the trend  
away from cash, 
Canadians are 
concerned about 
the security of their 
payment cards

65 %

45 %

78 %

do not like to carry large  
amounts of cash so they prefer  
to use a card

are concerned about  
using their debit and credit 
card at online retailers

of Canadians are worried about the 
safety of their funds when using debit  
and credit cards. This is significantly 
higher in Alberta (61%)

make fewer purchases using  
cash then they used to
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More than half of Canadians have  
faced a financial challenge with their 
current payment products

are surprised by 
monthly bank fees 

38 %

have been charged  
an NSF fee by their bank

27 %

of Canadians have  
paid an overdraft fee

33 %
H O W  C A N A D I A N S  PAY

	 99%  Cash

	 89%  Credit Card

	 80%  Interac Debit

	 69%  A Retail Gift Card

	 64%  Paypal

	 40%  PayPass, PayWave, Flash

	 39%  A Single-use Prepaid Card

	 34%  Visa Debit

	 29%  A Reloadable Prepaid Card

	 9%  Retail Payment Apps
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Budgeting 
remains a 
challenge 
for Canadian 
consumers

60 % want online services or apps 
to help them budget 

Millennials are the least likely to 
stick to a budget (20%) and the most 
interested in budgeting tools compared  
to other age groups

Less than one-third of Canadians  
set a budget, stick to a budget  
and they have difficulty tracking  
their spending 

15% of Canadians rarely  
or never stick to a budget

Almost one-third (30 per cent)  
cited difficulty in tracking spending 
because they use their debit or credit 
card for most purchases

15%

1/3

30%

60%

20%
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After learning about the benefits  
of open loop prepaid cards, 

over half (55%) would  
consider using one

Canadians are starting to 
look for new financial tools 
to help them avoid fees 
and overspending

One fifth of  Canadians are using 
gift cards to help them set personal 
spending limits when they shop

82%
want payment 
cards that avoid 
overdraft or 
interest charges

40%
would welcome a 
payment card with 
a set spending 
limit, such as an 
open loop prepaid 
card, so they can 
stick to a budget
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Canadian awareness 
levels and adoption 
of open loop prepaid 
cards is growing; 
satisfaction edges out 
U.S. consumers 

are aware of reloadable open 
loop prepaid cards, only 29% 
have used one (compared to 
60% in the U.S.) 

6 in 10 
Canadiansof Canadian users 

express satisfaction

73%

70%
of U.S. users  
express satisfaction
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A B O U T  T H E  C A N A D I A N  P R E PA I D  P R O V I D E R S  O R G A N I Z AT I O N  (C P P O)

The CPPO is a not-for-profit organization and the collective voice of the 
open loop prepaid payments industry in Canada. It is the only Association 
solely focused on this growing industry and is supported by major 
financial institutions, card networks and other industry players. The CPPO 
is focused on awareness and education so that consumers and businesses 
can have the best experience with these popular products. Members 
of this not-for-profit organization include major financial institutions, 
payment card networks, program managers and key vendors that support 
the growth of this industry. Founding members include: American Express 
(Amex Bank of Canada), Bank of Montreal, Berkeley Payment Solutions, 
Home Trust Company, Incomm Canada, MasterCard Canada, Peoples 
Trust Company, Royal Bank of Canada, Scotiabank and The Fletcher Group 
LLC. Supporters include Cassels Brock & Blackwell LLP and Blake, Cassels 
& Graydon LLP. For further information, visit www.cppo.ca. 

A B O U T  L EG E R 

Leger is Canada’s largest independent full-service research firm,  
with more than 600 employees in offices across North America. Leger’s 
research capabilities span every dimension of the marketplace and opinion 
landscape. Leger conducts quantitative and qualitative research on 
behalf of an extensive array of public and private sector clients on a local, 
national, and global scale. 

With over 25 years of service, Leger has worked extensively in all aspects  
of market research from work with leading global brands to political 
polling. Visit www.leger360.com.
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