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2006 Adults 18+

2007

Adults 18+

Will you shop ONLINE on the Monday after Thanksgiving? (Also known as "Cyber Monday")

Yes 27.2% 60,679,677
No 72.8% 162,260,743
Total 100.0% 222,940,420

What will you use to shop on Cyber Monday? (Check all that apply)

Computer at home NA
Computer at work NA
A mobile device (e.g. smartphone, tablet, etc.) NA
Other (e.g. computer at library, coffee shop, friend's

house, etc.) NA
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more than one answer.

What time(s) will you shop on Cyber Monday? (Check all that apply)

Early morning NA
Late morning NA
Over my lunch hour NA
Early afternoon NA
Late afternoon NA
Early evening NA
Late evening NA
Other: NA
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more than one answer.
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