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CAUTIONARY NOTE CONCERNING FORWARD ς LOOKING STATEMENTS

THIS PRESENTATION AND ANY OTHER INFORMATION DISCUSSED AT THE PRESENTATION 
(COLLECTIVELY, THE "PRESENTATION") IS STRICTLY CONFIDENTIAL AND IS BEING 
PROVIDED TO YOU SOLELY FOR YOUR INFORMATION. THIS PRESENTATION MAY NOT BE 
PUBLISHED OR FURTHER DISTRIBUTED, DIRECTLY OR INDIRECTLY, IN WHOLE OR IN PART, 
TO ANY OTHER PERSON. THE DISTRIBUTION OF THIS PRESENTATION IN CERTAIN 
JURISDICTIONS MAY BE RESTRICTED BY LAW AND PERSONS INTO WHOSE POSSESSION 
THIS PRESENTATION COMES SHOULD INFORM THEMSELVES ABOUT AND OBSERVE ANY 
SUCH RESTRICTIONS. IN PARTICULAR, THIS PRESENTATION IS NOT FOR PUBLICATION OR 
DISTRIBUTION TO US PERSONS OR INTO OR WITHIN THE UNITED STATES, AUSTRALIA, 
CANADA,  JAPAN  OR SOUTH AFRICA, OR ANY OTHER JURISDICTION WHERE, OR TO ANY 
OTHER PERSON TO WHOM, TO DO SO WOULD BE UNLAWFUL.

By attending  the  meeting  where  this  presentation  is made,  or by reading  the  
presentation  slides, you agree  to  be  bound  by the  following  limitations :

The information  in this  presentation  has been  prepared  by Reckitt  Benckiser  Group plc  
(the  "Company")  solely  for  your information . The opinions  presented  herein  are based  on 
general  information  gathered  at  the  time  of  writing  and are subject  to  change  without  
notice . Information  in this  presentation  sourced  from  third  parties  has been  obtained  
from  sources  believed  to  be reliable  but  the  Company  does  not  guarantee  its accuracy  or 
completeness .

This presentation  contains  statements  about  future  events  and expectations  that  are 
forward - looking  statements . These statements  typically  contain  words  such as "expects"  
and "anticipates"  and words  of  similar import . Any statement  in this  presentation  that  is 
not  a statement  of  historical  fact  is a forward - looking  statement  that  involves  known  and 
unknown  risks, uncertainties  and other  factors  which  may cause actual  results, 
performance  or achievements  to  be  materially  different  from  any future  results, 
performance  or achievements  expressed  or implied  by such forward - looking  statements . 
None of  the  future  projections,  expectations,  estimates  or prospects  in this  presentation  

should  be  taken  as forecasts  or promises  nor should  they  be taken  as implying  any 
indication,  assurance or guarantee  that  the  assumptions  on which  such future  projections,  
expectations,  estimates  or prospects  have  been  prepared  are correct  or exhaustive  or, in 
the  case of  the  assumptions,  fully  stated  in the  presentation . The information  and 
opinions  contained  in this  presentation  are provided  at  the  date  of  this presentation  and 
are subject  to  change  without  notice . There are a number  of  factors  that  could  cause 
actual  results  and developments  to  differ  materially  from  those  expressed  or implied  by 
these  forward - looking  statements,  including  many factors  outside  the  /ƻƳǇŀƴȅΩǎ 
control . Among  other  risks and uncertainties,  the  material  or principal  factors  which  could  
cause actual  results  to  differ  materially  are: the  general  economic,  business, political,  
geopolitical  and social  conditions  in the  key  markets  in which  the  Reckitt  group  of  
companies  (the  άDǊƻǳǇέύ operates ; the  DǊƻǳǇΩǎ ability  to  innovate  and remain  
competitive ; the  DǊƻǳǇΩǎ investment  choices  in its  portfolio  management ; the  ability  of  
the  Group to  address  existing  and emerging  environmental  and social  risks and 
opportunities ; the  ability  of  the  Group to  manage  regulatory,  tax  and legal  matters,  
including  changes  thereto ; the  reliability  of  the  DǊƻǳǇΩǎ technological  infrastructure  or 
that  of  third  parties  on which  the  Group relies including  the  risk of  cyber -attack ; 
interruptions  in the  DǊƻǳǇΩǎ supply  chain and disruptions  to  its  production  facilities ; 
economic  volatility  including  increases  in tariffs  and the  cost  of  labour, raw  materials  and 
commodities ; the execution  of  acquisitions,  divestitures  and business transformation  
projects ; product  safety  and quality,  and the  reputation  of  the  DǊƻǳǇΩǎ global  brands ; and 
the  recruitment  and retention  of  key  management . These forward - looking  statements  
speak  only as of  the  date  of  this  announcement . Except  as required  by any applicable  law 
or regulation,  the  Company  expressly  disclaims  any obligation  or undertaking  to  release  
publicly  any updates  or revisions  to  any forward - looking  statements  contained  herein  to  
reflect  any change  in the  /ƻƳǇŀƴȅΩǎ expectations  with  regard  thereto  or any change  in 
events,  conditions  or circumstances  on which  any such statement  is based .
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This presentation  has not  been  approved  by any regulatory  authority . This presentation  
does  not  constitute  an offer  to  sell or issue, or any solicitation  of  any offer  to  purchase,  
subscribe  for  or otherwise  acquire  any securities,  and nothing  contained  herein  shall form  
the  basis of  any contract  or commitment  whatsoever . No reliance  may be  placed  for  any 
purposes  whatsoever  on the  information  contained  in this  presentation  or on its  
completeness,  accuracy  or fairness . The contents  of  this  presentation  have  not  been  
verified  by the  Company . Accordingly,  no representation  or warranty,  express  or implied,  
is made  or given  by or on behalf  of  the  Company  or any of  its shareholders,  affiliates,  
directors,  officers,  employees,  agents  or advisers  or any other  person  as to  the  accuracy,  
completeness  or fairness  of  the  information  or opinions  contained  in this  presentation . 
Neither  the  Company  nor any of  its shareholders,  affiliates,  directors,  officers,  employees,  
agents  or advisers  nor any other  person  accepts  any liability  (in negligence  or otherwise)  
whatsoever  for  any loss howsoever  arising from  any use of  this  presentation  or its 
contents  or otherwise  arising in connection  therewith . In giving  this  presentation,  neither  
the  Company  nor any of  its  shareholders,  affiliates,  directors,  officers,  employees,  agents  
or advisers  nor any other  person  undertake  any obligation  to  provide  the  recipient  with  
access to  any additional  information  or to  update  this  presentation  or any additional  
information  or to  correct  any inaccuracies  in any such information  which  may become  
apparent .

This presentation  is only being  distributed  to  and is only directed  at  (i) persons  who  are 
outside  the  United  Kingdom,  or (ii) investment  professionals  falling  within  Article  19(5) of  
the  Financial Services  and Markets  Act  2000 (Financial Promotion)  Order  2005 (the  
"Order''),  or (iii) high net  worth  entities,  and other  persons  to  whom  it  may lawfully  be 
communicated,  falling  within  Article  49(2)(a) to  (d)  of  the  Order,  or (iv)  other  persons  to  
whom  it  may lawfully  be communicated  (all such persons  (i) to  (iv)  being  together  being  
referred  to  as "relevant  persons") . Any person  who  is not  a relevant  person  should  not  act  
or rely  on this  presentation  or any of  its  contents .

The information  in this  presentation  is given  in confidence  and the  recipients  of  this  
presentation  should  not  engage  in any behaviour  in relation  to  (i) financial  instruments  (as 
defined  in the  Market  Abuse  Regulation  (Regulation  (EU) No 596/2014) ("MAR")) which  
would  or might  amount  to  market  abuse for  the  purposes  of  MAR, and (ii) financial  
instruments  (as defined  in the  Market  Abuse  Regulation  (Regulation  (EU) No 596/2014) as 
it  forms  part  of  English law  by virtue  of  the  EUWA ("UK MAR")) which  would  or might  
amount  to  market  abuse for  the  purposes  of  UK MAR.
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Sales | Marketing  | Global Category  |
General Management

32 years, starting as Management Trainee 
18 years in EM

India | USA | UK | Portugal | South Africa
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PRESIDENT, EMERGING MARKETS
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WE HAVE EXPERIENCED LEADERSHIP ACROSS EMERGING MARKETS 

Tenure at
Reckitt

Tenure in
Emerging Markets

Tenure in
current role

REGIONAL LEADERSHIP

21
YEARS

14
YEARS

4
YEARS

Tenure at
Reckitt

Tenure in
current role

12
YEARS 10

YEARS

COUNTRY LEADERSHIP

3
YEARS

Tenure in
Emerging Markets

Based on averages across Emerging Markets.
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Distribution agreement
in South Africa

Factory
in Brazil 

Distribution agreement
in Egypt 

Distribution agreement
in Nigeria

WE HAVE BEEN OPERATING IN EMERGING MARKETS FOR OVER A CENTURYΧ

1899 1933 1953 1965



DUREX  SINCE 1960S
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VANISH  SINCE 1990S
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2012 2014 2016 2018 2020 2022 2024

1.2BN
1.1BN

1.3BN

0.8BN
0.7BN

0.5BN
0.4BN

OVER 

2000 TIMES
EVERY MINUTE

DETTOL IS USED OVER A BILLION TIMES A YEAR

Worldpanel by Numerator, Numerator, Yougov , Intage . Figures based on Global Dettol usage.



#1 TRUSTED 
Germ Protection brand in China 2

LOVED AND TRUSTED BY CONSUMERS

#1 TRUSTED 
Health Brand in Malaysia 3

#1 GERM PROTECTION 
Brand in South Africa 3

#1 BEST EQUITY 
CPG Brand in Hong Kong 4

#1 TRUSTED 
Health Brand in India 1

#1 TRUSTED 
Surface Brand in Saudi Arabia 2

1. India TRA Trust Report 2022 2. BVC Report 2025 3. Ipsos 2024 Dettol Report 4. YouGov BrandIndex  2024



BATHROOM 
CLEANER

TOYSLUBESANTI-BAC 
HANDWASH

ANTI-BAC 
SOAP

LAUNDRY 
SANITIZER

AUTO DISHWASH GASTROTOILET CLEANERANTISEPTICS

²9 I!±9bΩ¢ W¦{¢ .¦L[¢ STRONG BRANDS, WE HAVE DEVELOPED LARGE CATEGORIESΧ

CONDOMS
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10M+
STORES 
REACHED1

125M+
ONLINE ORDERS

SHIPPED2

150K+
HEALTH CARE

PROFESSIONALS ENGAGED2

1. Estimate provided by Nielsen using a blend of NIQ strategic planner and distribution data. 2. 2025 Reckitt Internal Data.



WE NOW
OPERATE IN
67 COUNTRIES



MENARP15%

SOUTH ASIA22%

ASEAN8%

GREATER CHINA + NOA33%

AFRICA6%LATIN AMERICA16%

WE NOW
OPERATE IN
67 COUNTRIES
MANAGED
THROUGH
6 REGIONS

2025E Internal Reckitt data. % split of Net Revenue. NOA = North Asia.



CHINA

THAILAND

MEXICO

SOUTH AFRICA

INDIA

COLOMBIA
CLUSTER

MIDDLE
EAST

BRAZIL

MALAYSIA

TOP 10
MARKETS
85% OF
NET REVENUE

RUSSIA

2025E Internal Reckitt data.



POWERBRANDS ARE C.70% OF NET REVENUE

2025E Internal Reckitt data.



COMPLEMENTED BY STRONG LOCAL HEROES


