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CAUTIONARY NOTE CONCERNING FORWARD - LOOKING STATEMENTS

THIS PRESENTATION AND ANY OTHER INFORMATION DISCUSSED AT THE PRESENTATION
(COLLECTIVELY, THE "PRESENTATION") IS STRICTLY CONFIDENTIAL AND IS BEING
PROVIDED TO YOU SOLELY FOR YOUR INFORMATION. THIS PRESENTATION MAY NOT BE
PUBLISHED OR FURTHER DISTRIBUTED, DIRECTLY OR INDIRECTLY, IN WHOLE OR IN PART,
TO ANY OTHER PERSON. THE DISTRIBUTION OF THIS PRESENTATION IN CERTAIN
JURISDICTIONS MAY BE RESTRICTED BY LAW AND PERSONS INTO WHOSE POSSESSION
THIS PRESENTATION COMES SHOULD INFORM THEMSELVES ABOUT AND OBSERVE ANY
SUCH RESTRICTIONS. IN PARTICULAR, THIS PRESENTATION IS NOT FOR PUBLICATION OR
DISTRIBUTION TO US PERSONS OR INTO OR WITHIN THE UNITED STATES, AUSTRALIA,
CANADA, JAPAN OR SOUTH AFRICA, OR ANY OTHER JURISDICTION WHERE, OR TO ANY
OTHER PERSON TO WHOM, TO DO SO WOULD BE UNLAWFUL.

By attending the meeting where this presentation is made, or by reading the
presentation slides, you agree to be bound by the following limitations:

The information in this presentation has been prepared by Reckitt Benckiser Group plc
(the "Company") solely for your information. The opinions presented herein are based on
general information gathered at the time of writing and are subject to change without
notice. Information in this presentation sourced from third parties has been obtained
from sources believed to be reliable but the Company does not guarantee its accuracy or
completeness.

This presentation contains statements about future events and expectations that are
forward-looking statements. These statements typically contain words such as "expects"”
and "anticipates" and words of similar import. Any statement in this presentation that is
not a statement of historical fact is a forward-looking statement that involves known and
unknown risks, uncertainties and other factors which may cause actual results,
performance or achievements to be materially different from any future results,
performance or achievements expressed or implied by such forward-looking statements.
None of the future projections, expectations, estimates or prospects in this presentation

should be taken as forecasts or promises nor should they be taken as implying any
indication, assurance or guarantee that the assumptions on which such future projections,
expectations, estimates or prospects have been prepared are correct or exhaustive or, in
the case of the assumptions, fully stated in the presentation. The information and
opinions contained in this presentation are provided at the date of this presentation and
are subject to change without notice. There are a number of factors that could cause
actual results and developments to differ materially from those expressed or implied by
these forward-looking statements, including many factors outside the Company's
control. Among other risks and uncertainties, the material or principal factors which could
cause actual results to differ materially are: the general economic, business, political,
geopolitical and social conditions in the key markets in which the Reckitt group of
companies (the "Group") operates; the Group's ability to innovate and remain
competitive; the Group's investment choices in its portfolio management; the ability of
the Group to address existing and emerging environmental and social risks and
opportunities; the ability of the Group to manage regulatory, tax and legal matters,
including changes thereto; the reliability of the Group's technological infrastructure or
that of third parties on which the Group relies including the risk of cyber-attack;
interruptions in the Group's supply chain and disruptions to its production facilities;
economic volatility including increases in tariffs and the cost of labour, raw materials and
commodities; the execution of acquisitions, divestitures and business transformation
projects; product safety and quality, and the reputation of the Group's global brands; and
the recruitment and retention of key management. These forward-looking statements
speak only as of the date of this announcement. Except as required by any applicable law
or regulation, the Company expressly disclaims any obligation or undertaking to release
publicly any updates or revisions to any forward-looking statements contained herein to
reflect any change in the Company's expectations with regard thereto or any change in
events, conditions or circumstances on which any such statement is based.



CAUTIONARY NOTE CONCERNING FORWARD - LOOKING STATEMENTS

This presentation has not been approved by any regulatory authority. This presentation
does not constitute an offer to sell or issue, or any solicitation of any offer to purchase,
subscribe for or otherwise acquire any securities, and nothing contained herein shall form
the basis of any contract or commitment whatsoever. No reliance may be placed for any
purposes whatsoever on the information contained in this presentation or on its
completeness, accuracy or fairness. The contents of this presentation have not been
verified by the Company. Accordingly, no representation or warranty, express or implied,
is made or given by or on behalf of the Company or any of its shareholders, affiliates,
directors, officers, employees, agents or advisers or any other person as to the accuracy,
completeness or fairness of the information or opinions contained in this presentation.
Neither the Company nor any of its shareholders, affiliates, directors, officers, employees,
agents or advisers nor any other person accepts any liability (in negligence or otherwise)
whatsoever for any loss howsoever arising from any use of this presentation or its
contents or otherwise arising in connection therewith. In giving this presentation, neither
the Company nor any of its shareholders, affiliates, directors, officers, employees, agents
or advisers nor any other person undertake any obligation to provide the recipient with
access to any additional information or to update this presentation or any additional
information or to correct any inaccuracies in any such information which may become
apparent.

This presentation is only being distributed to and is only directed at (i) persons who are
outside the United Kingdom, or (ii) investment professionals falling within Article 19(5) of
the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the
"Order"), or (iii) high net worth entities, and other persons to whom it may lawfully be
communicated, falling within Article 49(2)(a) to (d) of the Order, or (iv) other persons to
whom it may lawfully be communicated (all such persons (i) to (iv) being together being
referred to as "relevant persons"). Any person who is not a relevant person should not act
or rely on this presentation or any of its contents.

The information in this presentation is given in confidence and the recipients of this
presentation should not engage in any behaviour in relation to (i) financial instruments (as
defined in the Market Abuse Regulation (Regulation (EU) No 596/2014) ("MAR")) which
would or might amount to market abuse for the purposes of MAR, and (ii) financial
instruments (as defined in the Market Abuse Regulation (Regulation (EU) No 596/2014) as
it forms part of English law by virtue of the EUWA ("UK MAR")) which would or might
amount to market abuse for the purposes of UK MAR.



==
Il

\

=

—
==
J\

G GG
e — B

f; KRIS LICHT
- CEO




EMERGING MARKETS

STRONG FOUNDATIONS FOR SUSTAINABLE, VALUE-CREATING GROWTH



EMERGING MARKETS : STRONG FOUNDATIONS FOR SUSTAINABLE, VALUE-CREATING GROWTH

NITISH KAPOOR RYAN DULLEA SHANNON EISENHARDT

PRESIDENT, EMERGING MARKETS CHIEF CATEGORY GROWTH OFFICER CHIEF FINANCIAL OFFICER



NITISH KAPOOR

PRESIDENT, EMERGING MARKETS

32 years, starting as Management Trainee
18 years in EM

vk RECKITT 7‘"
RECKIT;,“ COLMAN BENCKISER ‘ -

reckitt

Sales | Marketing | Global Category |
General Management

India | USA | UK | Portugal | South Africa




WE HAVE EXPERIENCED LEADERSHIP ACROSS EMERGING MARKETS

Tenure at Tenurein Tenurein Tenure at Tenurein Tenurein
Reckitt Emerging Markets current role Reckitt Emerging Markets current role

REGIONAL LEADERSHIP COUNTRY LEADERSHIP

Based on averages across Emerging Markets.



TODAY, WE WILL TALK ABOUT

1 2 J

STRONG FOUNDATIONS STEADY ACCELERATION SUSTAINABLE GROWTH

>100 YEAR HISTORY MID TO HIGH SINGLE-DIGIT GROWTH HSD GROWTH & VALUE CREATION

TRUSTED BRANDS LARGEST AREA FOR CORE RECKITT EXECUTION EXCELLENCE
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STRONG FOUNDATIONS

>100 YEAR HISTORY

TRUSTED BRANDS




WE HAVE BEEN OPERATING IN EMERGING MARKETS FOR OVER A CENTURY...

Distribution agreement
in Nigeria

Factory Distribution agreement

in Brazil

Distribution agreement
in South Africa
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.WITH BRANDS THAT HAVE GROWN IN STATURE OVER THE YEARS

| & ) P/ 2 ¢ 2 n o \NAalna
o 0% ) Yl §
MY\ \ \.— N/ k-d (e ’/ \__ ‘/ pE S N B ,_.\; /‘?‘, N

_R) 92 b u—@)y -
Jlatwsy) Ol o\

- : DUREX ¥
mlan whil T e we
il oo ﬁl““ﬁl
Ran30wBil P
lania -
. TaRMAiERY Aimfim
aaﬁ‘a';‘;:.’{n:,‘g';ﬂv wnily T hidnea”
w b mins 000220 5558,25763/

Cﬂﬂ%ﬁkn&kxn1
extra safe

AT = W S o7

DUREX SINCE 1960s



..\WITH BRANDS THAT HAVE GROWN IN STATURE OVER THE VEARS

10w 30 East Africa Daily Prew Req. 33311 Feb b Final Proof 8415 $ID

FREE!

WITH EVERY
MEDIUM-SIZE
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OILET ROLL
.

Free —a large Harpic toilet roll of super-soft

double strength tissue, Don’t delay ! Look for
the new plastic Harpic pack with the banded
offor in your local store today. Harpic, the safe
lavatory cleaner. Cleans, disinfects and deodo.
rises: gets into the hidden parts where brushes
can't reach.,

HARPIC

reemplaza el uso de
dcidos peligrosos.

SPECIALLY MADE FOR LAVATORIES

y partes Safe with Septic Tanks
inaccesibles

HARPIC SINCE 1360s




..\WITH BRANDS THAT HAVE GROWN IN STATURE OVER THE VEARS

Quantas vezes vocé

e GENTIL COM AS
ROUPAS, EFICIENTE i
CONTRA AS MANCHAS,

MELHOR PARA VOCE Codhii
VAN, ACABA COM AS KANCHAS ENAD STRAGA ASROUPAS. : MANCHAS.

VANISH. VENDE

ot Nk T ] (9 & Chiy

Alvejantes seguros representam 35% do mercado total de alvejantes. Porém, contam com apenas
18% do espago nas gbndolas. Além disso, a categoria cresceu 42% em 2008, puxada pelo sucesso
de Vanish, contra apenas 6%* dos alvejantes com cloro. Aposte na marca e na categoria que mais

crescem entre os alvejantes. Confie no rosa. Esqueca as manchas.

Sovtes realrados am abe/2010

VANISH ROUPAS COLORIDAS:

0 alvejante mais seguro e
eficaz para roupas brancas
e coloridas, porque nao
contém cloro, £ a maneira
mais inteligente de tirar
manchas das roupas.

Vanish é um alvejante sequro e eficaz para roupas
brancas e coloridas, porque ndo contém cloro.
E a maneira mais inteligente de tirar manchas

Detergente sozinho nio elimina todas as manchas. Use Vanish em toda lavagem. e ndo danificar as cores.

Vanish Poder O, dissolve faciimente até as manchas impregnadas,

porque tem até 10 vezes mais oxigénio que os detergentes,
£ por isso que vocé deve adicionar Vanish em toda lavagem.

Vanish. Confie no rosa. Esqueca as manchas.

VANISH ROUPAS BRANCAS:
Confie no rosa. Esqueca as manchas.
wwwivanish.combr Alvejante sem cloro e com branqueador 6ptico.

Remove as manchas e deixa o branco mais branco desde
a primeira lavagem, sem amarelar ou danificar os tecidos.

Lata sontamares o rémiko tes 0 sy © peodutn

‘www.ansh combre

VANISH SINCE 1930s




.WITH BRANDS THAT HAVE GROWN IN STATURE OVER THE YEARS

DETTOL liri sui
d;awi’bia mo

Pore Dettol n ke na
wone h ma se nyira
SE PA YIZURA YE
SE FAYE YIRA DEDE

] 'Who carries the sword that protects?

The only antiseptic

* trusted hy doctors

for over 40 years-

, A:* because it klls all

| types of harmful germs 3

DETTOL SINCE 1330s

keep

in your




DETTOL IS USED OVER A BILLION TIMES A YEAR

1.3BN

‘ 1.1BN 12{
0.8N ‘

0.78N ‘

0\RR
0.58N O ZUUﬂllMEs
. ——® EVERY MINUTE

2012 2014 2016 2018 2020 2022 2024



LOVED AND TRUSTED BY CONSUMERS

@ #1TRUSTED

Health Brand in Malaysia

#1TRUSTED
Health Brand in India’ Q"

NS 41 GERM PROTECTION

Brand in South Africa3

#1 TRUSTED (@&

Surface Brand in Saudi Arabia?

#1BEST EQUITY

o
Y CPG Brand in Hong Kong*

Germ Protection brand in China2



WE HRVEN'T JUST BUILT STRONG BRANDS, WE HAVE DEVELOPED LARGE CATEGORIES...

ﬁnish GAVISCON

AUTO DISHWASH GASTRO

ANTI-BAC ANTI-BAC LAUNDRY BATHROOM
HANDWASH SOAP  SANITIZER CLEANER



...REACHING CONSUMERS & HEALTH CARE PROFESSIONALS AT SCALE

10m- 125m- 190k

STORES ONLINE ORDERS HEALTH CARE
REACHED SHIPPED’ PROFESSIONALS ENGAGED*

1. Estimate provided by Nielsen using a blend of NIQ strategic planner and distribution data. 2. 2025 Reckitt Internal Data.
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WE NOW
OPERATE IN
b/ COUNTRIES
MANAGED
THROUGH

b REGIONS

LATIN AMERICA  16%

2025E Internal Reckitt data. % split of Net Revenue. NOA = North Asia.
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2025E Internal Reckitt data.



POWERBRANDS ARE c.70% OF NET REVENUE

NUROFEN

@

i

2025E Internal Reckitt data.
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