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We are one of the UK’s largest business insurance 
providers. Since we started life in 2005, we’ve helped 
three million small businesses and self-employed 
people find the protection that’s right for them, from 
builders to bakers and personal trainers (we insure 
landlords too). 

More than 900,000 customers across 1,200 different 
trades trust us to support them with their insurance. 

You can build a policy tailored to your business, 
choosing the covers you need to help protect your 
business’s name.

About Simply Business

https://www.simplybusiness.co.uk/


There are four different customer journey map templates you can choose from:

● buyer’s journey template (with questions)

● buyer’s journey template (by channel)

● retail customer journey template

● alternative customer journey template

You can edit any of these templates to suit your business – just add information and activities for each 
stage that influences the customer in the journey. Prompts in italics and [brackets] are there to help you 
know what to include, and these can be deleted. 

How to use this template
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	1 Actions Awareness: [What is your customer doing?]  
	1 Emotions Awareness: [How is your customer feeling?]
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