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Welcome to the October edition of the Ello Group newsletter, designed to share
the latest news and updates on our products, partners and the wider customer

loyalty and rewards market.

Ello Group stands for
Engagement, Loyalty &
Lifetime Optimisation —
meaning loyalty is built
into our DNA.
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With our homegrown products, expert services,
nimble tech, and experienced people, we
achieve real commercial results for our clients
and partners, increasing acquisition and
engagement.

Already providing some of the UK'’s largest
brands with our market leading propositions,
our capabilities are ever-growing to help our
clients deliver incremental commercial revenue
and delight consumers.

We're the engine behind the UK's
three leading dining discount
schemes: tastecard, Gourmet
Society and Coffee Club,
drenched in dining heritage. And
we've got the home-grown
products to build a lasting,
money-saving connection.

Our products keep getting
bigger and better...
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Why Everyday Rewards Win

How small, frequent rewards outperform big one-off gestures —
and what that means for your loyalty strategy

In loyalty, scale matters. But what matters more? Relevance.
Consumers don't just want rewards that look good on paper — they want perks they can
actually use. And in today's fast-moving, budget-conscious world, that means rewards that feel

familiar, flexible, and woven into real life.

At Ello, we've seen a clear pattern emerge:

The more frequently someone uses their rewards, the stronger their loyalty becomes.
It's not about flashy giveaways or once-a-year gifts — it's about creating everyday moments

that make people feel valued.

The power of little and often

From your morning coffee to a midweek
meal or cinema trip with the kids —
everyday rewards help brands show up in
people’s lives more often. And with every
saving, every smile, and every “that was
worth it,” loyalty grows.

Here's what that looks like in action:

25% off barista-made
drinks at over 3,500
locations nationwide

2-for-1or 25% off meals,
50% off pizza delivery,
cinema and days out

These aren't just discounts. They're
repeatable, feel-good experiences —
the kind that turn passive users into
advocates, and short-term customers
into long-term value.

Why everyday rewards outperform

& High frequency = high engagement
Brands that offer relevant, low-friction
rewards see more frequent redemptions
— and more data touchpoints.

“ Emotional stickiness

A free drink during a busy week, a cheaper
dinner after a long day — these are the
moments that stick.

<" Low cost, high perceived value

Our open banking insights show that even
small savings lead to stronger brand
sentiment when repeated often.

Real loyalty, driven by habit

Loyalty isn’t a one-off decision — it's a series
of small moments. When rewards are built into
the habits people already have, your brand
becomes part of their routine. And from there?
It becomes part of their preference.

If you're planning your 2026 acquisition or
retention strategy, start with one question:

How often are you in your customers’ lives —
and how valuable do you feel when you are?




What's new this month?

-

Krispy Kreme -
Trick or Treat doughnuts

This October, Krispy Kreme is serving spooky
season sweetness in style with a limited-edition
line-up of Halloween doughnuts.

§ HOWL-O-WEEN - A double-chocolate
werewolf twist on the classic Original Glazed™
@ PUMPKIN SPICEMARE - Soft dough filled with
spiced pumpkin kreme™, dipped in zingy icing
& COOKIES & SKREME - Cookie Kreme™ filling
rolled in silver sugar crumble

SPELLBOUND SPRINKLES - Apple &
blackcurrant icing, finished with magical
sprinkles

Perfect for autumn gifting and midweek treats
available with 25% off Sunday-Thursday
through tastecard.

Available
at 130+
locations

Available
at 46
locations

Auntie Annes -
Cheesy mini dogs

This season, Auntie Anne’s is putting a savoury
spin on their iconic snack with the launch of
Cheesy Mini Dogs — a limited-edition twist on
their popular bite-sized pretzel dogs, now
topped with melted cheese.

Perfect for on-the-go treats or a cosy autumn
snack, they're available until 24th November —
and with 25% off Monday to Friday for
tastecard members, they're already proving
popular.

Even better? 10p from every purchase goes
to Roald Dahl’s Marvellous Children’s Charity,
supporting specialist nurses for seriously ill
children across the UK.




TGl Friday’s Xmas Menu

From the triple-stacked Jingle Bell
Burger to Nacho Claus and Merry
Berry Mud Pie, TGl Fridays is going all
out this season with limited-edition
dishes that dial up the indulgence and
the Christmas cheer.

With tastecard, members can enjoy
25% off the total bill.

Our favourites include:

Camem-Bird Burger with pigs in Yuletide Roast Chicken with all the
blankets & cranberry-chilli salsa trimmings




¥z Big Stories, Bigger Impact: Vue Rewards This October

In a world of endless swipes and distractions, cinema still stands out. It's one of the few places where
brands can capture genuine, undivided attention — and that’'s what makes it such a powerful tool for
loyalty and engagement.

With Vue Pass, businesses can offer customers or employees savings of up to 30% off tickets at over
90 locations nationwide. It's a reward that feels like a treat — whether it's a family outing, a first date, or a
solo midweek escape. Because great storytelling sticks — and so do the brands that make it happen.

Why Vue?

Vue isn’t just a cinema — it's a premium experience. Think state-of-the-art screens, immersive sound,
and a line-up of must-see titles that bring audiences back again and again. With nationwide coverage
and mass appeal, Vue remains one of the most effective customer rewards in the UK market.

Now Showing:

From family favourites to spine-tingling thrillers, this month'’s line-up is made to pull in the crowds:

GABBY'’S DOLLHOUSE: THE TRON - The cult classic returns THE BLACK PHONE 2 — Horror
MOVIE - The beloved series in high-def for a new generation fans, brace yourselves — the
hits the big screen for a magical nightmare continues

new adventure

Whether it's for everyday escapism or a premium night out, cinema continues to
deliver big impact — and even bigger loyalty moments.

Explore Vue Rewards today vuepass.com
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